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9.29.14
Client

<client name>

Contact:
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Phone: 
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Project title

Website design and development for <client name>.
Project description

The Project Description section briefly states what you think you have heard from the client, confirming that it closely approximates what the client had meant to say when they said what they did say.  

It answers two of the “big three” research questions…


• What’s the problem?


• Who’s the audience?

It also outlines any contingencies within which the show must work. 

The following paragraphs (from several different treatments) illustrate a tone and language that may be appropriate for your creative treatment.

The project will involve designing a website for <client name>, a widget wholesaler from Inverness.

The website will be designed to the very highest standard and will reflect client name>’s established corporate identity.

We will use <Expression Engine> an open source content management system (CMS) which will allow you to easily add content such as products, text and images to the website with a minimum of technical knowledge, within a tightly defined design framework.

Scope

We would undertake to do the following:

· Planning and wireframes

· Photoshop / Fireworks design of homepage look and feel, based wireframes & client suggestions. Up to 3 alternative look-and-feel versions are included in the quote.

· Image research

Objectives

The objectives section answers the third of the “big three” research questions…


•
How must the audience think or behave differently?

Open this section with a short statement of overall goal.  The following paragraphs (from several different treatments) illustrate a tone and language that may be appropriate for your creative treatment.

Our basic goal is to show salespeople that there is a difference in SPECIFIC PRODUCT CATEGORY, and that choosing CLIENT COMPANY will benefit both them and their customers…

Our overall goal is to make new employees as productive as possible as quickly as possible—by providing a clear picture of what they should expect and what will be expected of them. 

More specifically, after experiencing this video tape our audience will be able to:

State why CLIENT COMPANY products are the quality choice.

Explain why CLIENT COMPANY provides better customer service.

Locate products in the CLIENT COMPANY catalog.

Match customer needs with CLIENT COMPANY products.

Strategies

The Strategies Section begins with a basic statement of approach.  The following paragraphs (from several different treatments) illustrate a tone and language that may be appropriate for your creative treatment.

More specifically, we will:

Develop an identity for an on-camera spokesperson as a salesman who handles CLIENT COMPANY products.

Provide the audience with statements and phrases they can use when selling to customers. 

Creative Approach
The creative approach is a word picture describing your presentation from beginning to end. It’s a present tense, active voice description of what will be seen and heard, that also demonstrates the style and tone intended for the finished video.
A creative specifications sheet, stating what will be done, in terms of structural elements, devices and techniques you will use, follows the initial statement of approach. 
It answers basic questions concerning “What will the show be like?” Which may include:

•
What's the format?

•
What and who are seen on camera?

•
What provides the continuity?

•
What devices are used to position the organization, product, service or idea?

•
Is a symbol established to represent the central idea, theme, company or product?

•
Is there a conflict between good and evil?

•
Is the “voice” or point of view particularly relevant?

•
How are music, sound effects and graphics incorporated?

The following paragraphs (from several different treatments) illustrate a tone and language that may be appropriate for your creative treatment.

EXAMPLE - Module 1- Overview/History

DESCRIBE A QUICK VISUAL SEQUENCE DEMONSTRATING THE CLIENT COMPANY’s HERITAGE, as our narrator states…

STATEMENT ESTABLISHING AN EARLY LEADERSHIP POSITION.

The camera pulls back to reveal our spokesperson standing in a set that includes a set-piece screen on which the final image of the opening sequence remains.

The images jump forward to the DATE OF MILESTONE PRODUCT OR ACHIEVEMENT, to show both America’s fascination with new miracle fibers and early development work by CLIENT COMPANY, as our spokesperson adds…

Times change, and when synthetics began delivering advantages over natural fibers, the proven name in SPECIFIC PRODUCT CATEGORY proved itself once again.

Still photos turn to live-action video, as our spokesperson continues…

Budget

Website design & development

The budget for the design & development of the website, including integration with the CMS would be <budget>.

Images

Image research is included in the budget.  The price of purchasing images or custom photography is additional.  All image purchases will be agreed with the client in advance.

Copy writing

Copy is to be supplied by the client, therefore we have not quoted for it.  Should additional copy be required we shall be happy to quote for it.

Timescale

We would anticipate the project taking 10-14 weeks to complete. The exact speed of design & development will be affected by client turnaround times, for example responding to designs etc.

About <TEAM NAME>

We’re a small company that helps our clients get impressive results from their websites.

Our approach is simple.

We believe what matters about a company’s website isn’t how pretty it is or how clever the programming is, it’s how successful the site is.  And as any good business person knows, success doesn’t come overnight.

That’s why we like to work with you over a reasonable period of time to gradually improve the results your website achieves.

Clients

Our clients include national and multinational companies such as <massive company ltd> and <even more massive company ltd>, as well as smaller businesses, such as <small business ltd> and <smaller business ltd>.

Testimonials

If you’re going to be building your business based on systems a web development company has created, it’s important you can rely on them.

Here’s what some of our customers say about us:

Working with <Web Design Corp> is amazing. Those guys rock.

John Smith, Pizza Corp

The reason we use <Web Design Corp> is that as well as producing really high-quality work, they're reliable, easy to deal with and able to turn around quick deadlines. I can't recommend <Dave> and his team enough!

Peter Piper, Random Company
<Dave Founder>’s background

The company was set up by owner <Dave Founder> in 2011 after working as a web designer for other agencies since 2009.

Dave has been a professional web designer since 2007, and has been designing websites since 2005.

<Anything else impressive here>

The team

We have a team of full-time staff, and a network of freelancers we call on for specific expertise or to assist when we get busy.  Our core team consists of:

Core team:

Dave Founder, Designer / Owner

Pete Co-Founder, Developer

Johnny Come-lately, Junior Designer

Additional experts:

Paul Snaps, Photographer

Will Shakes-Pier, Copywriter

Jaz Script, Developer

The dull stuff

This proposal is valid for 2 months from the date at the top.

A 40% deposit is due prior to project commencement.  The balance is payable on completion.

This proposal is for information purposes only and does not form a contract.

We aren’t currently VAT registered.

Thanks!

Thanks for considering working with us … we really appreciate it! 

If you’ve got any questions, just ask us and we’ll try to answer them.  Email info@webdesigncorp.com or call Dave on 800 8000 800.

