What is
Content Strategy?




...and why should |
care’’




A Cautionary Tale
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OWNED BY THE HEIRESS TO
THE WINCHESTER ARMS
FORTUNE







* 160 Rooms

* 40 Bedrooms
» 47 fireplaces
» 2 Ballrooms
2 elevators

e 2 basements
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“...BUILD A HOME, BUT
NEVER LET IT BE FINISHED,
FOR THEN YOU WILL LIVE.”




Bullt just like many
websites are built.
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That's Why You
Should Care.




Web Surfing Devices

» Computers

* Phones

» [ablets
 Game Consoles

» Digital Signs




Website Purposes

* Show
* Tell
* Report

e Persuade




Website Content

* Entertainment
* Information

* Education

* Participation

« Connection




VWhat Is the

-oundation of
Content Strategy”
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Writing

GERRY MCGOVERN “THE WEB CONTENT STYLE GUIDE”




Writing for the Web

 Shorter is better
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Writing for the Web

* Be direct
« Start with the Subject
* Inverted Pyramid Style
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Writing for the Web

» Create Headings That Work
* Use Keywords
» Use Powerful Language

e Be Honest
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Writing for the Web

 Use subheads
* Meaningful

* Intriguing
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Writing for the Web

* Web paragraphs are different
* One ldea
* 3-4 Simple Sentences

 Wordcount <50
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Web readers are
much |ess
Mmotivated than
readers of other
documents.




How People Read the Web




Finally. ..
Content Strategy




Definition:

“GONTENT STRATEGY PLANS
FOR THE CREATION,
PUBLICATION, AND

GOVERNANCE OF USEFUL,
USABLE CONTENT.”
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Content Strategy
|[dentifies...

+ Key themes and messages
« Recommended topics
» Content purpose

» Content gap analysis
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Flements of Content
Strategy

 Know what you have
* content
* structure
 Know what you want
* Know what the audience wants

» Organize for the audience




Know VWhat You Have

 Content

o Structure




Know What You VWant

» Keep the good stuff
* Ditch the old and tired




Know What [he
Audience Wants

 What's useful

 What’s necessary




Organize For The
Audience

o Site
e Sections
 Pages

* Widgets and sidebars




10,000 foot View

/10 Requirements - e Acquire
* Personas, scenarios l e Author/Edit
* Governance e Version/Localize

e Budget e Mctadata
A
* Aggregate
: :::::)tm odeling/typing
e Syndicate Configure/components
i e Structure /standards
* Revise/sunset 5 saliod
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RAHEL BAILIE




Web Content Has
Structure




BasiIC

Acme Widgets

1. Products

1.1. Widgets
1.2. Whatsits

1.3. Wizzbangs

2. Services
2.1. Lube
2.2. 0l
2.3. Filter

3. Staf
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High Level




IN the [rench

Alr HONSHS & hitp:/ /domain.com |

728 x 90 Ad

(Leaderboard)
I -~ - -
Heading 1

Far far away, behind the word mountains, far from the
countries Vokala and Consonantia, there Iive the blind
toxts. Separated they Ive in Bookmarksgrove right at the
coast of the Semantics, a large language ocean

Heading 2

Far far away, behind the word mountains, far from the
countries Vokalia and Consonantia, there kve the bind
texts. Separated they live in Bookmarksgrove right at the
coast of the Semantics, a large language ocean,




lools & Deliverables

e Spiders

* |nventories

* Information Architecture Diagrams
* Wireframes

» Style Guide




Spider for Discovery

VL WD et

Pogrn (vt boe

awd Sy - ~ Was Degh » L R RN

S itbge Complate

ey maar Tan e [E R
| ' W9 TR femmes % L
! s AR o Lo Rk Ll Bl ‘o .

' B e N )

‘ — .

| - »

. r——-, Ne "

' W SR Py e e e ‘e

’ - ey Twme Y

’ Trew v o Poptn D (MK 9 T Ji ..
o Ve WA Vet aaan e NS -
" Vhale® Qs # L Tl .

8 en hgme  Saen 10 e ener L W oee (AL N

LS 1]

L

s
-
-
o
ool
on
iN

Twwe

W M
LAl
S ros
e o=t
L

*o® v

LA
o -

Aanrs Cote Lo Tosm

L
P
o
"o
o
o
»0

rH
A
e

-~ ing

-t vy

HEHTH

Lot Pug ted
W e i
M it emaronm

e J

.-

L POt TR

Ml WA

Pad A N L D

Bee bt rm @ e ey me e i

W -

Tam Name oo

A R R T
om0
g e P
g v e
e S e

T ve Ve Sue
Nrwwe Nats  aa e
s %
Came wewe T
W e e

L ettt

R et ST L)
N A — S~
R et N AT

R k]

B R )T e et
e TR L e 25 S
AR R Rl

Al

]

"

.

B W N T W T Nty TR R SR e e ey Te vay

Cee A

Y9 e p g AR g Pe R e o T S By e T Sy el N e e B vl W S
o s Dagge swmm rprenerl g Wrgm sl e T v By s el w v Pe Cay v

w—d

e o% srvew Summs & Be v W p e 8 teEe s | 8 e ¢ Pa asses Sgitgtas F e e e
gt ww Bw vae The mag ol e Vi e s raben LR B TR L SR TR WAR s g WY

- —— - —— Vo 2 — v e Ve Vim mmm o b bt . - - —— —— -

T wren Co-

Cotr Coid




Inventory to Count




Style Guide for Format
At e RGN

A~Z Index

MRS Mome > Weo Communcations B New Media > 320000 a0 Usebitty Gude ires > Use Mixed Coase Wit Prose Comtest >
textsize: AAA f ¥ Qves

Use Mixed Case with Prose Content

Document Type: Standacd

Content: MNS mMust use Mixed upper- and lower-Case ‘etters when display g continuous
Drose S, Ths standird wil 300 10 Badingd, HSedders, 408 Nnkas, &t wel &1 the body

of contert,

M2 ohrase s im0ened 10 JRrACT tRe LUSers aention, iy the ohrase 0 DO Or talCcs
Only wte these methods 20 eMeNas I¢ ONe O Twd Words, or 3 shamt phrase, Decavse they
siow reading performance when ysad for exsended prose, They 2ls0 Cesse Deing
eye-Catchng

Reason TEXT PRESENTED IN ALL CAPS IS DIFFICULT TO READ. Readng text is edasier
wWhen COZRMIZALON IS LEOS COMVEATONIRY 10 Rarl SEMENCEs NG 10 NS Jroper NouNd
and ACrOMYMS.

Sources ¥

Related Web Standards and Usability Guidelines: &




Calendar to Manage

e




