INSTRUCTIONS: REPLACE ALL GREEN TEXT WITH YOUR PROJECT’S INFORMATION. REPLACE ALL CAPS INFORMATION WITH THE CORRECT INFORMATION FOR YOUR PROJECT.

Proposal for

Project Name
Client’s Name
Prepared by: YOUR NAME

Email: NAME@INFO.COM
Website: www.NAME.com
Project description

Objectives
A definition of the problem and what this project will accomplish. Take this from the Project Concept section of the Creative Brief.
Needs Analysis

Why are you doing the project? A detailed analysis of the problem and why the project is needed to address the problem. Remember - you are not addressing your reasons for creating the project, but the need for the project. 
Goals

What will the audience know, do, or feel after this project is completed? Try to use action verbs in creating your objectives. (E.g. "The audience will be able to list three advanced features of the widget.") You will need three or four audience objectives. Remember, these are not YOUR objectives, but the objectives of the audience that use your project. Take this from the Business Objectives section of the Creative Brief.
Audience Analysis
A detailed description of who are you trying to reach with this project. (E.g. age, gender, race, income, personality, style, etc.) Including any secondary audiences. Take this from the Audience section of the Creative Brief.
Competitive Research

Conduct research and analysis of the client’s competitors. Include at least three competitors for the media you are creating.

Strategies

Best Practices

Conduct research and then describe the industry recommendations or standards for the project’s approach and media selection. Take this from the Competitive Landscape section of the Creative Brief.
Creative Approach

How will the information in your content outline be presented to the audience? Write this section in as much detail as possible. After reading this treatment, a client should have "seen" the project in their mind. The more detailed you are here the less likely a client will be "surprised”. The content here is NOT like “Build a website” but a description of the “feel” of the various media you will be implementing. Elements included here might be design approach of the navigation, the images or photos you might use, colors, fonts, etc. Some of this may be dictated by the existing brand of the client.
Media Selection

How do you plan for this message to be effectively delivered to your intended audience? Describe in detail the media that will be used and why. DELETE the media from the list below that you will NOT be using. Take this from the Media Platform(s) section of the Creative Brief.
· Video

· Website

· Audio

· Social Media

· Etc.

Content Elements 

Describe in detail the content elements you will provide to your audience to achieve the goals you have established. If you think they should be able to list three advanced features of a widget, you must tell them what those features are.

Attach the documents used for each element (see the list below) to the end of the proposal. 
DELETE any elements that you will NOT be using for this project. If you are not sure please ask.
· Storyboard

· Script

· Suggested topics or content
· Content claendar
· Information architecture of a website

· Wireframe of social media post

· Mood board

· Color palettes

· Typeface suggestions

· Etc.
Scope
Deliverables
List what you will “deliver” to complete the project. Items listed below should reflect major milestones from your Task List. DESCRIBE what will be done in each of these phases
· XXXXXX
· XXXXXX

· XXXXXX

· XXXXXX

· XXXXXX

Schedule

We propose a project schedule of about XX weeks or days. The project deadline will affect the exact speed of design & development. Expand on the Schedule from the Creative Brief and be sure to I include MILESTONES for elements that you will need sign-off from the client. The items listed below should reflect major milestones from your Task List. ADD additional rows to reflect your project’s tasks/deliverables.
	Deliverable
	Date

	· XXXXXX
	XX/XX/XXXX

	· XXXXXX
	

	· XXXXXX
	PRESS TAB TO ADD ANOTHER ROW.


Budget

The investment for this project will be:

The budget summary should contain all the project expenses you anticipate. This should be a listing of all things that need to be purchased, rented, or built. It should include all personnel costs, transportation, food, supplies that you can imagine. THIS IS A HYPOTHETICAL BUDGET. Multiply the number of hours you will spend on each task by $50.00. Items listed below should reflect major milestones from your Task List.
	· XXXXXX
	$ X,XXX.00

	· XXXXXX
	$ X,XXX.00

	· XXXXXX
	$ X,XXX.00

	· XXXXXX
	$ X,XXX.00

	Total
	$ X,XXX.00


Client Contact 

Detailed contact information for the client and/or subject matter expert (SME.) Name, phone number, email.

	NAME
	PHONE
	EMAIL

	NAME
	PHONE
	EMAIL

	NAME
	PHONE
	EMAIL


Team Members

A list of team members, their positions on the team. (Projects created for this class should include email and phone contact information for team members.)
	NAME
	PHONE
	EMAIL

	NAME
	PHONE
	EMAIL

	NAME
	PHONE
	EMAIL
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